
 

Page 1 of 3 

The  Market for Calibration of  
Test and Measurement Equipment 

Strategies, Trends and Forecasts 
2008 - 2012 

 
If your organization provides calibration services, or is considering it, this report 
will help you maximize the benefits of participation in the industry 
• Lower costs 
• Price and package services strategically 
• Understand best practices 
• Position your organization and offering 
• Forecast demand 
  
Where are the opportunities?     Is the market maturing? 
 Where are the pitfalls?      What industries are most attractive? 
  How big is the market?   What about mobile operations? 
 
Find out in this detailed market forecast of the market for calibration of test and 
measurement equipment.  Buyers of the report are eligible to purchase a  separate 
global forecast of specific calibration services that are relevant to them. 
Get hard facts and expert insight from this comprehensive report. 

 A research report on the  
 calibration services industry is now available from The Signal Group.  

This report provides detailed information and analysis of the market as well as a  
complete survey of current, and forecast, practices and policies. 

There are many important changes sweeping the industry in the next five years.   
   

Find out how your organization can benefit.   
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“I recommend it as a planning tool for any  
organization that provides calibration services.” 
 
Dr. Malcolm Smith 
Board Member NACLA, Committee Chair NCSLI 
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• Available immediately as an electronic transmission PDF. 
• Licensing is Personal or Corporate.  The Corporate version permits unlimited distribution 

within your legal organization.  The complete report is 109 pages. 
• Forecasts of a particular test or market segment can be ordered with any version of the 

complete report at additional cost.  The specific test price is in addition to the main report 
cost and is ordered as an option for purchasers of a version of the primary report. 

• Pricing (US$): 
 

REPORT FACTS: 

FIND OUT MORE: 
 
Please feel free to contact us without obligation. 
 

 
 

ORDER RISK FREE: 
By MAIL: 
Send check or money order payable to 
  
The Signal Group  
Suite 720, 999 West Broadway 
Vancouver, BC   V5Z 1K5 
 
Please include your name, phone num-
ber  and shipping address. 

By CREDIT CARD: 
Go to  
www.thesignalgroup.net/research 
All credit cards are accepted.  Your 
payment is secure and approved by 
the  
Better Business Bureau Online  
Reliability Program. 

E-mail questions about our research to: 
    
    research@thesignalgroup.net  
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